Adolescent Self-Care Advocacy
Some Considerations for ASRH in
Strained Contexts

Sandra Mwarania
May 6 2020

HOW WE CREATE CHANGE

whiteribbonalliance.org

whiteribbonalliance.org

Building a Self-Care Movement
‘Women, children and adolescents [and youth] are potentially the most powerful agents for improving their own
health and achieving prosperous and sustainable societies.’ UN Global Strategy for Women's, Children's and
Adolescents Health 2016-2030
• A whole-community approach, including adolescents, should be engaged in the process of deciding health
priorities and shaping health services
• Tapping on the potential of individual and community agency is the essence of the self-care approach and
the model upon WRA is built
• From July 2019 – January 2020: Conducted a series of advocacy consultations in Kenya, Indonesia, Malawi,
Nigeria, Tanzania, Uganda and United States to develop a road map to powerfully ignite a SRHR self-care
movement; give momentum to the growing self-care movement
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•

Nairobi’s informal settlements and Narok’s pastoralist communities

•

Tactics: Accountability teams and citizen journalist networks

•

Facilitated dialogues on real youth and ASHR issues

•

Campaign to end teenage pregnancy

•

Media partnership campaign: high visibility

•

Convened and galvanized partners in different spaces

•

Participation in the What Women Want Campaign unearthed gaps
around self-care needs (real and perceived)

•

Activation of existing youth networks to collect asks on quality SRHR

•

WWW results: Adolescents want adequate information on SRHR,
including menstrual health and comprehensive sexuality education
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Learn More: whiteribbonalliance.org/selfcare

Contact: SMwarania@whiteribbonalliance.org 

